
Create clarity while 
empowering your team.
Brandcamp creates greater understanding to 
help build your brand, strengthen your culture, 
and even in�uence your business strategy.

Brandcamp is a simple two-part process.

First, your team answers a few strategic questions through our 
online platform, providing key insights about your organization. 
In a very short period of time Brandcamp delivers data that 
reveals the organization’s personality, customer alignment, and 
cultural traits. This insight forms the foundation for rapid brand 
exploration.

Following this initial phase, we develop 3–4 high-�delity brand 
prototypes. These polished, fully realized mockups showcase 
entirely new directions for the brand—from visual identity to tone 
of voice—giving organizations a clear and tangible view of their 
brand's potential.

Even if your organization chooses not to implement any of these 
concepts immediately, the process provides valuable insights 
that can guide business strategy, marketing, and internal 
alignment. Brandcamp is simple, fast, visual, collaborative, and 
strategic—delivering clarity and momentum for meaningful 
brand exploration and growth.

Simple
By focusing only on what’s essential, Brandcamp 
minimizes distractions and prioritizes ef�ciency. Your team 
can share their input quickly and move on, knowing their 
contributions will make a meaningful impact.

Fast
In just days, you'll see data represented visually that will 
form the foundation for exploring new brand directions. 
The process is designed to quickly gather, organize, and 
present the insights needed to begin creative work without 
delays. This fast turnaround ensures that the organization 
can immediately start developing ideas with a clear 
understanding of its core traits and customer alignment.

Visual
You'll see your brand personality data brought to life 
through clear, engaging visualized data. We use this data 
to build new brand concepts, ideas for how your brand 
can evolve. These polished concepts go beyond rough 
sketches, allowing your team to clearly see the potential 
paths forward.

Collaborative
Your team’s contributions drive the process. Everyone has 
the chance to share their thoughts, which helps create 
outcomes that feel authentic and aligned with shared 
goals. Along the way, the group works together and builds 
stronger connections, improving communication and trust 
within your organization.

Strategic
The insights gained from the process serve a larger 
purpose. Teams walk away with a clearer understanding of 
their brand, their voice, and their goals. Even if no 
immediate changes are made, the information can guide 
future decisions about marketing, 
messaging, and overall strategy. It’s a way to create clarity 
and focus for the organization moving forward.

Brandcamp is a fast, strategic process 
designed to help organizations explore, 
re�ne, or completely reimagine 
their brand.

Brand, customers, culture. Create 
actionable clarity at (almost) the 
speed of light.



What exactly is Brandcamp?

Brandcamp is a two-part, fast-paced process designed 
to help your organization explore its brand, customers, 
and culture. In the �rst 7-10 days, we deliver actionable 
data and insights about your brand personality and 
customer alignment. From there, we can create 
high-�delity, rapid prototypes that explore entirely new 
brand directions, helping you visualize what’s possible.

How much time does my team need to invest?

The time commitment is minimal. Each participant 
spends about 10-15 minutes answering a short set of 
focused questions. Our team handles the rest, delivering 
insights and prototypes without disrupting your 
daily work.

Is the process online or in person? 

Since we work with organizations all over the country, 
Brandcamp normally takes place online. We can arrange 
for it to happen when it �ts the situation.

What do we get at the end of the 10 days?

You’ll receive a detailed presentation of personality data, 
including your organization’s core personality traits and 
insights into your customers’ traits and their alignment 
with your organization. This data serves as a foundation 
for exploring new brand directions and possibilities.

What happens after the initial 10 days?

Once we’ve shared the personality data, we move into 
rapid prototyping. Over the next few weeks, we create 
3–4 high-�delity brand concepts, exploring entirely new 
directions for your brand. These are not rough 
sketches—they’re polished, fully realized mockups that 
help you see the potential of your brand’s future.

Does Brandcamp create a �nished brand for us?

Brandcamp doesn’t deliver a �nal brand identity, but it 
gives you everything you need to make informed 
decisions about your brand’s direction. The rapid 
prototypes and data serve as a starting point for your 
branding journey, and we can support you in re�ning and 
implementing those concepts if desired.

Frequently Asked Questions

How does this process bene�t our organization?

Brandcamp provides clarity, alignment, and inspiration. It 
helps your organization understand its brand and 
customers better, fostering internal alignment and 
sparking creative discussions about what’s next. Even if 
you don’t implement immediate changes, the insights 
and prototypes will inform your business strategy, 
marketing efforts, and long-term goals.

Can this process work for an existing brand?

Yes! Brandcamp is ideal for evolving an existing brand. It 
gives you a fresh perspective while exploring new 
possibilities, helping you re�ne your messaging, visuals, 
and overall direction.

How is this process different from other branding 
workshops?

Unlike traditional workshops, Brandcamp is fast, visual, 
results in real data, and moves beyond just brainstorming 
into the creation of real, tangible possibilities.

What are high-�delity prototypes?

These are polished, professional-grade mockups of 
potential brand directions. They might include logos, 
visual elements, tone of voice, and messaging concepts. 
They’re designed to feel real, so you can fully understand 
how each direction could look and feel for your 
organization.

Who should participate in the process?

Key decision-makers, team leads, and anyone with 
valuable insights into your organization’s culture and 
customers should participate. Including a diverse group 
helps ensure the �ndings are well-rounded and 
actionable.

How do we get started?

Reach out to schedule an initial meeting. We’ll discuss 
your goals, walk through the process in detail, and 
provide information about timelines, scope, and costs 
that align with your organization’s needs.
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